<SCHOOL LETTERHEAD>

<Company Name>

<Address 1>

<Address 2>

Attention:
<contact name>






<date>

Dear <contact name>,

<SCHOOL NAME> SPONSORSHIP PROPOSAL 

Our school <currently uses / is planning to use> an SMS service to improve communications with our learners’ parents, which will ultimately improve the educational experience for all our learners as well as save the school on the costs associated with printing and telephone calls.

The SMS service is supplied by a company called smsweb, who normally charge an annual $10,00 subscription fee per parent cell phone number. Most schools collect these fees from the parents or include it as part of the annual school fees. However, we have agreed with smsweb, that should we find a sponsor for the costs of the SMS service, that they would add a portion of text at the end of each and every outgoing SMS message from our school, promoting the sponsor. They are able to offer this service for free to our school and are also prepared to provide measurable statistics as to how many SMS’s were sent over a specific period for a sponsored school.
We would prefer to keep school costs for our parents as low as possible, and believe that such a sponsorship deal with local businesses would provide a win-win situation to your business as well as to our school and its parents. Apart from the exposure obtained in every outgoing school SMS, we as the school would also be more than willing to provide sponsors with additional exposure opportunities, such as outlined in more detail below:
OUR PROPOSAL
The cost of the SMS service is $ <xxxxxxxx> for the school year. In return for your sponsorship of this amount, your company would benefit by receiving exclusive marketing rights and exposure opportunities at the school, as outlined below.
The benefits to your company fall into two main areas:

MARKETING:

· Advertising space in the school’s newsletters;

· Participation in/exhibiting at school sports and social events;

· Billboard/banner/poster advertising on the school premises;

· SMS taglines on all messages sent out by the school to parents;

· Direct advertising/marketing opportunities to parents.

CORPORATE SOCIAL INVESTMENT (CSI):

· Be seen to be supporting the local community;

· Clearly quantified, audited Sponsorship trail;

If you have any queries, please feel free to contact me; otherwise, I look forward to your favourable response to our proposal.
Yours sincerely,

<name>
Principal
